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While color has always surrounded mankind on every side and

subjected him to its influence throughout history, it is only comparatively

recently that we have been able to use color as we do today. Before the

19th century only a limited number of dyes and pigments* were known.

They were also expensive, so that colorful and decorative materials were

( (1) ) forthe wealthy. Hundreds of thousands of snails gave their lives

so that a Roman emperor could wear his purple robe ( (2) ) his
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@)subjects had to be content with plain cotton, linen or wool.
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Only within the last hundred years or so ( (4) ) this picture changed.

Because of the synthesis* of dyes, few of the things we make today are

left in their original manufactured state without (  (5) ) painted or

colored. Now there are literally thousands of colors of various shades

readily available for almost any purpose. Not only do we have the blue of

the sky, the red of the sunset, the green of the trees and all the other

colors of nature, but (  (6) ), man-made articles, neon lights, paints,

wallpapers and color TV either attract or attack us continuously.
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This increasing use of color and the ever-growing competition between

manufacturers have led to much development in the field of color

psychology. Although, 7)when it comes to marketing, much of this

research has been carried out through trial and error. The sugar

manufacturer knows, for example, that she must not try to sell her product

in a green package, while beauty preparations in a brown jar will gremain

on the shelf long after others have gone. The colors of nature influence
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us, and these influences are deep-seated in our physiological* and

psychological make-up — but there they are, whether we like them or not.
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The manufacturer must study these to ensure that we reach for her

product in preference to that of her competitors. If her product is sugar,

then she knows she must package it in a blue container, that she must

avoid green at all costs. The physiological sensation associated with the

color blue is “sweetness”; green, on the other hand, is “bitterness,” and

who would want bitter sugar?
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In the beginning, man’s life was dictated by two factors (  (10) ) his

control; night and day, darkness and light. Night brought about an

environment in which action had to cease, (11)s0 many returned to the

cave, wrapped themselves in their furs and went to sleep. Or, they climbed

a tree and made themselves as comfortable as they could while waiting

forthe ( (12) ). (13Day brought about an environment in which action

was possible, so they set out to hunt for their food. Night brought silence
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and a general slowing down of physical activity; day brought with it the possibility

of action, an increase in physical activity, thus providing them

with both energy and motivation. The colors associated with these two

environments are the dark-blue of the night sky and the bright-yellow of

daylight.
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Dark-blue is the color of quiet, while bright-yellow is the color of hope

and activity. However, because these colors represent the night and day,

they are factors which control humans rather than elements they can

control; they are therefore described as (14)°"heteronomous” colors — that

is, colors which regulate from outside.

[73] pigment : ZEE}, a5 physiological : EFEH) 72

synthesis : &%
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